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Who's The Better Internet Marketer?




Who is Dev? What Do | Do?

g1 am a 4™ year BBA Student — Just like you!
EZFull time school + Full time work

& Currently, Director of Online Marketing @
& I've worked at:

SEARCH ENGINE

Al PECPLE - Microsoft

PUBLIPAGE




Brands I've Manage(d)

, oer PDeloitte. CTVglobemedia

belairdirect.

ASSUrANCE AUlD

ASS5UREZ-VOUS!




What Kind of Job Opportunities?

& Fastest growing marketing specialization

£l Set to become an 11 billion $ industry by 2010
2 Demand outweighs supply

£ Jobs are plentiful

21 SEO is recession proof.

£l Starting salaries range from $40k +

| B By year 3, you can make $80k+




The Size of the Net + How Search Engines Work

HERE'S THE 21 11.5 Billion Web

RIGHT OME

Pages as of October
2008

£ 60% is Spam

£l Search Engines
Organize Relevant
Information




Types of Search Engines

Google“ | B Universal
GO()g[e“ 2 Video

X flickr

1 soNgzo & Image
71 Rich Media

A\ ﬁg E File Search
\\ " -_ -w. 1 BETA
i

docstnc £ People Search

find and share professional documents




Fast Facts About Search Engines

Google

Largest Index
Smartest Algorithm
Best Relevance
Multiple Applications
More Phd’s than NASA
Always Improving

90% + Market Share

YAaHOO!

2nd Largest Index
Content Portal
Older Demographic
Richer Users
Emulates Google
Overactive Robots

£7 Live Search

Smallest Index
Linear Algorithm
Slowest Indexation
MS Ramping Up
Good Applications



It's Not Who You Are, It's What You Do

Search Engine Click-Thru Behavior

& 2 8 0/0' of search engine

A Y users clicked on a search result
X Wi within the secand or third page.

6 2 /0 of search engine users clicked

P\ '_ s o A on a search result within the first results page

Source: 2006 iProspot Search Engine User Behavior Study
" y
O bt




How Do People Search?

Enquiro Research, 2007



How Do People Search?

mases Yomn Heem Ban el
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GDL}giE = i ey % of Clicks  |% Time Spent

Web Bt 1 - W0 san 100 D00, BO0 b momathing | sviesss|

AOL Canada, 2007



What is Search Engine Optimization?

B “Search Engine Optimization or SEO Is the
set of best practices and online marketing
techniques employed to obtain high prominence
rankings for various search terms, on search
engines such as Google, Yahoo, and MSN.”

& Pull Marketing Strategy
2 On-Page, Off Page, Server Side SEO




Evaluating The Competition

Google: s sseinens =

Search: @ the web O pages from Canada

Weh

Results 1- 10 of about 57,600,000 for high speed internet.

$18 95 High Speed DSL
werwd acanac.ca Speed at Shibps Down G00Kbps UP Unlimited Downloads, Mo Setup Fee

Internet + Telephone DUD
wearwe. Distributel ca High Speed + Home Phone Senice. Unlimited download, $39.95/manth.

Business ISP
Wiy tEran0. ca Business High Speed Internet Download % Upload up to 100 M_hps!

Sponsared Links

F\canac High Speed Internet. Low Cost DSL and VOIFP Service
Bcanac Inc Specializes in High Speed Internet (DSL) and ADSL 2+ YWe also provide voip
hone service (WOIF). Great quality Service at a great price.

acanac.cal- 35k - Cached - Similar pages

Internet

13 Customers who sign up for Shaw High-Speed Lite Internet service before August 31,
Y009, will receive a Shaw High-Speed modem and the first 30 days of ...

shaw. cafen-ca/ProductsServices/Internet! - 50k - Cached - Simnilar page

Shaw Communications Inc. — Digital Phone, Cable & High-Speed Internet
Shaw Communications Inc., the leading entertainment and communications company,
pravides Digital and High-Definition Cable Television, High-Speed Internet, ...

H Show stock quote for SR B

wnew, shaw. cal - 24k - Cached - Similar pages

Muore results from wwew shaw ca »

ews results for high speed internet

% Spreading High-speed Internet To Rural Areas - 22 hours ago
% 16, 2005 — To cut the cost of bringing high-speed Internet to rural areas, Dr. Ka Lun Lee

and.colleanues af dhe Lneesite o Melhouneand MEC Australia

Srience Daily foress releaset - 17 ralated adicles

Sponsored

High Speed Internet

Cahle Internet is Faster, Easier to
Use & Always Connected. Get Infol
wwwy. Cormpleteconnection. ca

Eell Internet only $14.95

Get Bell Internet for $14.95/ month
when you bundle your Bell serices.
Bell. cafintemet

Cluebec

Get High Speed for $24 35
Mo Contracts. Mo Commitments
Choose DSL ar Cable {up to 7ibl)
woanwy, Cia. com/to.find. out. more
Cluebec

High-speed Internet

Surf faster with Yideotron's high
speed cable access. Order now!
wawldeotron. com

Gluebec

internet service provider
Find high speed internet service
providers at 50% of standard price
internetservicedeals. com

Copper Internet Access

inks




How Does This Apply To Your Case”?

ElAcanac.ca #1 result
EIPeople Search : High Speed Internet

BKeyword Search Volume: 90,500
Searches/Monthly

® | B#1 Result Gets: 90500*0.56 = 50K +
Visitors/Month

high speed internet 0/ 90 500 550,000
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How Does This Apply To Your Case”?

r—rt
-
R p— 2

£ 90,500 Every Month

g1 Each Customer is Worth 300 $$
& Conservatively: Only 10% End Up as Customers

2 Investment: $15000/ Yearly

BSEO ROCKS!

RESULTS:

Clicks per manth

Total clicks
Sales per manth
Total sales
Revenue

Rl

20,020

240,240

1584

2205

HEE3 052

4320.42% profitable




Things to Remember

& 68% of all offline sales are driven by online
research.

& Searchers has a low attention span

2 62% will click on a result within the 15t page.
£1 40% of all searches are local searches.

& Online advertising growth 32% in last year alone.
21 $32 Billion in Online Sales during Christmas '08.




Factors Contributing to Rankings

o URL Factors

Keywards in the URL can halp rankings. Hyphens are
better than underscores when separating multiple words.

9 On Page Factors

Keyword density in content
and proper semantic tagaing
n source code (<TITLE=,
<H1=, etc) can all contribute
to ranking success.

e Off Page Factors

Inbound links from sites with
good credibility support better
ranking results.

2 2007 Eliance, Inc, | www elliance, com

hitp:// www. fantastic-widgets.com / widget-550-GLX )

FANTASTIC WIDGETS
Widget 550 GLX
The Widget 550 GLX is better than
ever and now available in three
colors: green, blue, and orancge,
550 GLX Spacs

=)

Press
| Blogs | | |
g Releases
Articles
Social
Sites

SEO
Factors

2200 On-Page Factors

20n-Page Factors = 40%

E10ff-Page Factors = 60%
@Link Building
EBTrust Rank
EBAuthority



SEO Check List

Be sure to take care of the following items before launching a website. O n - ag e
H Use a robots.txt file F aCtO rS

AN E Submit SearchEngineSiteMap.aoml to search engines
y T &
¥

4 @Title Tags
EISEF Architecture
EASitemap

g :.:5e distinct SE:J ft|'|r:-|'|-:ll'~r page titles ﬂJ avaSCI‘Ipt/ FIaSh
Jse proper meta tags .
g Do not use frames nBeSt PraCthGS

\\ 404 J [ E E E E E J E Have a website map page

E' Hawve a 404 Error handling page




Inside the Search Algorithm

- eeen 10D 10

ETAG 10 - 60 CHARA : ORD D RIPTIO
KEY [ WORD AT A DRD D B

LEINNESS N EREQUENCY OF UPDRTES & 7 @Title Tags
AGE + AGE OF PAGE + PAGE RANK + TOTAL INCOMING LIS + NGO 2 Anchor Text of Links
L OF LR REQUENGY OFCHANGE O ANGHORTIC - FOPULANTS £1 Age of Site

OF REFER ROM AUTHORITY SITE + @ Global Link Popularity

o STED IN YAHOG LiIKeywords in Headers
BOOKMARK ADD) REHOV fSpiderable Navigation
HNESS ADDS RELEV @internal Linking Structure
2Keywords in Body Content
ABULARY + EOLCSONO EASitemap

ANCY - SPIDERBAITI @Hosting Location and TLD




The Power of Anchor Text Off_ P ag e
four Lindins P Factors

‘.

BAnchor Text
€€ HEY GOOGLE! 5‘ 2Quality of Links
forthe kay phrase. v fAQuantity of Links
erganic blueberries. yy y

: @Authority of Site
re—— :_________:-__; e ’ BLink Velocity Rate




Keyword Research (Part 3 of 3)

Analyze comprehensive data along with external factors to create a
final keyword list.

o Gather other relevant factors.

Strategy Legal Issues

Competition Level

Budget Y ¢ " Traffic Potential
I A .-+ Site Content
Keyword Data
YRTTTTE

Analyze the factors and
generate a final keyword list.

|§| e resrennae Analysis

Final Keyword List

2007 Elliance, inc wnaelliance com

Keyword
Research

@Keyword Volume
E2Keyword Difficulty
EAShort Tail vs Long Tall
@Keyword Categories
EiCompetitive Analysis



How to Get Links and Be Popular

21 Offer something Unique or of Value
2 Do Keyword Research
2 Apply On-Page SEO

EIMeta Descriptions
& Promote Your Content
21 Seek Links from Relevant Sites
£ Update Frequently: Blogs, Forums Etc.

21 Rinse and Repeat

ETitles, Keywords, Content e ; : W
H Fln.llty

@0




The SEO Cycle

KW
Research

e |2 0 N

- . Competitive | T
by Analysis Optimization
! . "
3 W

. iy 'JI-
2 f Analytics Link Building
\t N o /




What To Remember For Your Case

& How will SEO factor into your business plan?
£l State statistics and hypothetical new visits.

& State how you will boost link popularity. This
goes hand in hand with other web promotion.

£l Evaluate the total search volume for your market.
& ldentify and state the correct keywords.

21 Pointing out how you can sustain your rankings
will be awarded bonus points. *hint*; Use the tips
offered in this presentation




Further Reading (I bet you have lots of time)...

__
- -

Ehttp://seomoz.org — Great Resources

ahttp://seobook.com — Great Resources

@http://devbasu.com - Yours Truly

Ehttp://seo.alltop.com — Blog Aggregator

Bhttp://searchenginejournal.com

ghttp://emarketer.com — Great Stats

Bhttp://seo.elliance.com — For the Graphics




Added by Prof. Richardson

Dev Basu is (2009) a 4t yr
University of Toronto student,
and an experienced Search
Engine specialist with “top
drawer” industry experience

He is a past TA for MGTDO6
and a guest speaker in 2008
and 2009 for Prof.
Richardson’s classes at the
University of Toronto,
Scarborough Campus
(MGTDO06) and Mississauga
campus (MGD415 &
CCT322)




